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Are nicotine addictions not only affecting your
physical health but also Mental Health?
Article by truth initiative

I NTRODUCTION TO
DEPRESSION STICKS!!
In its latest youth e-cigarette education effort,
“It’s Messing with Our Heads,” truth created a
fake vaping company called Depression
Stick! to expose nicotine’s role as a contributor
to the worsening youth mental health crisis.
Nicotine use and mental health are linked in many ways, according to a body
of peer-reviewed research that highlights how nicotine can worsen anxiety
symptoms and amplify feelings of depression and is gathered in a Truth
Initiative report. Through a TikTok takeover, pop up shops, influencer
unboxings and a hidden-camera style advertisement following its VP of
marketing as he tries to “sell depression,” Depression Stick! underscores the
mental health impact of real nicotine vape products like JUUL, Vuse, blu, Logic
and NJOY, the leading e-cigarette brands popular among youth. As many vape
brands do, enticing young people to try and use tobacco products, Depression
Stick! boasts fruity flavors like Citrus Sadness and Disappoint-mint, drawing
attention to how the youth vaping epidemic and youth mental health crisis are
colliding.
“It’s Messing with Our Heads” reveals important information about nicotine’s
impact on mental wellbeing, the tobacco industry’s on-going attempts to distort
public perception about the health effects of vaping products, the importance
of quitting vaping and the urgent responsibility of the Food and Drug
Administration (FDA) to fully regulate e-cigarette products to protect youth.

Research shows vaping is an obstacle to mental
health
According to a recent study published by the Journal of the American Medical
Association (JAMA), the odds that a current e-cigarette user will receive a
depression diagnosis are double those of people who have never vaped. The
odds are even higher among current e-cigarette users who vape more
frequently, compared to never users.
Another study published by Preventive Medicine found that ninth graders who
had never smoked or vaped before, but started to vape, reported more
depressive symptoms a year later compared to ninth graders who had never
smoked or vaped before and didn’t start.
The prevalence of depression and anxiety symptoms has doubled among
youth during the COVID-19 pandemic, an additional JAMA study shows, and
the National Youth Tobacco Survey reports that 1 in 5 high school students
vape and nearly 40% of the vaping high school student body vape frequently.
It’s evident that e-cigarettes pose a threat to the mental health of a generation.

What the tobacco industry isn’t telling young
people

But the tobacco industry is telling the public a different message. From an early
Camel cigarette ad that depicts a relaxed smoker with the text, “It’s a
psychological fact, pleasure helps your disposition. For more pure pleasure –
have a Camel,” to a COVID-19-themed description of the e-cigarette brand Puff
Bar as a way to “stay sane” and “the perfect escape from back-to-back zoom
calls, parental texts, and WFH stress,” the tobacco industry often depicts its
products as stress relief. These marketing tactics compound a common
misinterpretation of the effects of tobacco products as a stress reliever, a
misconception that may be rooted in the cycle of nicotine withdrawal.
In Truth Initiative’s August 2021 survey, four in five young people who have
used e-cigarettes (81%) did so as an attempt to lessen their stress, anxiety or
depression. In the same survey, 56% of young people who frequently vape
don’t know that e-cigarettes can increase their anxiety and irritability.
“It was time for the tobacco industry to be exposed as a contributor to the
mental health crisis to help end youth vaping,” said Robin Koval, CEO and
President of Truth Initiative. “In edgy truth fashion, Depression Stick! boldly
highlights the marketing tactics Big Tobacco uses to lure young customers into
life-long addiction and mess with their heads. The multi-platform campaign
places the necessary spotlight on nicotine’s role in potentially heightening
symptoms of depression and anxiety to give young people the facts they
deserve to make informed decisions to live their best and healthiest lives.”

Quitting vaping benefits youth mental health in
the long-term
Evidence shows quitting vaping can lead to positive mental health
outcomes. This Is Quitting, the first-of-its-kind free and anonymous texting
program from truth to help young people quit vaping, has become a resource
for more than 370,000 young people seeking to break free from e-cigarette
use. Compared to a control group in a recent clinical trial, This Is Quitting
increased quit vaping rates by nearly 40%. According to Truth
Initiative’s continuous tracking survey, 47% of young people who quit vaping
feel more in control than when they were vaping, and 90% feel less stressed,
anxious or depressed.
To access This Is Quitting and receive immediate help, young people can text
“DITCHVAPE” to 88709. Parents of young people who vape can receive
support at BecomeAnEx.org. Free mental health resources from partners
of truth can also be found at thetruth.com/article/mental-health-resources.

To protect youth, FDA must regulate e-cigarette
products
“It’s Messing with Our Heads” follows the FDA’s delay of a court-mandated
decision on the premarket tobacco product applications (PMTAs) of JUUL and
other top e-cigarette brands that, together, are 75% of the vaping market. This
summer, e-cigarette sales across the country rose to record highs, according
to the CDC Foundation. The FDA’s inaction allows these products to stay on
the market and continue to entice youth.
Before the fall return of many students to campuses nationwide, 70% of young

people (15- to 24-year-olds) predicted in an August 2021 survey by Truth
Initiative that they would see as many or more of their peers vaping when they
return to school than when they were last together. As “Colliding Crises: Youth
Mental Health and Nicotine Use” – Truth Initiative’s most recent report –
shows, the vaping epidemic and mental health crisis young people face are all
too real.

Colusa County Partners for Health Meeting
The next Colusa County Partners for Health meeting will be announced to those
subscribed to the e-mail list. Please e-mail TEP@ColusaDHHS.org to receive updates on
meetings and coalition activities.

Resources
Interested in a meeting or community presentation to learn more
about secondhand smoke, thirdhand smoke, tobacco marketing
towards youth, or the Colusa County Tobacco Education Program?
Contact us directly to schedule an appointment:
Colusa County Tobacco Education Program
Contact: Rafael Perez
Phone: (530) 458-0380
http://www.countyofcolusa.org/tobaccoeducation

Like us on Facebook!
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Interested in quitting smoking?

Colusa County Public Health | Tobacco Education Program | (530) 458-0380 | 251 E. Webster Street
Colusa, CA 95932

